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IP rights help to secure 

the economic value of sports 



2023 SEA GAMES in Cambodia



Copyright and Broadcasting

Copyright and the sale of broadcasting rights

mean that sports organizations can thrive 

(thanks to the revenues generated from the sale of 

broadcasting rights) and fans can tune into and 

get closer to sporting action around the clock, 

from anywhere in the world. 

Copyright also ensures that creators of sports-

related programs, including video games and other 

audio-visual content can earn a living from their 

work.   
© WIPO
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Trademarks and Branding

Trademarks and branding maximize 

commercial revenue from sponsorship, 

merchandizing and licensing agreements

that help develop sports and the events 

that captivate us all. 

They allow companies, teams, athletes, and 

even communities and countries to build 

their reputation and stand out. 
© WIPO
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Patents and Designs

Patents and designs foster 

the development of new technologies, 

materials, training techniques, 

and equipment to help improve 

athletic performance 

and engage fans worldwide.
© WIPO



Patents
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(Photo: Puma)



Sport, IP and Development  (1)

The strategic use of IP rights in global sports 

has significant potential to support economic 

development in a variety of ways by:

➢Generating income from the sale of sports-

related goods and services;

➢Supporting innovation and business growth, 

entrepreneurship and job creation;

➢Enhancing a country’s reputation and boosting 

foreign exchange earnings;

➢Boosting international trade;
© WIPO



Sport, IP and Development (2)

The strategic use of IP rights in global sports 

has significant potential to support economic 

development in a variety of ways by:

➢Transcending national differences and fostering 

universal values of fair play, mutual respect and 

friendship; and

➢ Improving health, social-well-being and social 

cohesion and encouraging discipline, teamwork 

and a competitive spirit.
© WIPO



Sport, IP and Development
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WIPO leads work in 

establishing a balanced and 

effective international IP 

system that supports sports 

innovation for the benefit of all. 
© WIPO



Join us on... 
Facebook at:

https://www.facebook.com/

worldipday

Follow us….

WIPO Website at:

https://www.wipo.int/

ip-outreach/en/ipday/  
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Ministry of Commerce
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What is IP?

Why IPs are important for sports 

Nowadays?
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What is IP?

 Intellectual Property (IP) is the creations

of the mind, such as inventions; literary

and artistic works; designs; and symbols,

names and images used in commerce.

 Industrial Property:

• Trademark,

• Geographical Indications (GI),

• Trade secrete

• Patent,

• Utility Model,

• Design,

• Plant Variety

 Copyright and Related Rights

3



Why IP Rights?
 The main purpose of IP rights is to

encourage more innovation and creativity

by making sure that inventors and creators

get a fair reward for their work,

 Most IP rights last for a limited time,

 Granted when certain conditions are met,

 IP rights provide the exclusive rights to the

right holders to stop other people from

copying or using their IP without their

permission,

 Rights holders are able to charge a price

for using theirs IP.
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The Connection between IP and Sports

 IP rights encourage innovation and

creativity in all areas, including in

sports.

 More innovation and creativity in

sports means access to a continuous

flow of new ways to enhance athletic

performance and our enjoyment of

sports–better equipment, more

business opportunities, more jobs and

a fabulous fan experience.

9



Patents and Inventions

 Innovative technologies 

(protected by patents) are taking 

sports to new heights.

 These new technologies are 

transforming sport to the sport 

nowadays and the future.

 It improves the performance, 

competition, involvement, 

development of sport and sport 

industry.
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Patents and Inventions

 Smart sports equipment embedded

with Innovative technologies

 Improve the performance of athletes,

 Allow athletes and their trainers to

track and evaluate performance and

identify areas for improvement,

 Make sports safer and reduce the risk

of injury for athletes and sports’ lovers

at all levels.
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Patents and Inventions
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Design

 Design makes a product, and a

sports event, more attractive and

appealing to consumers,

 Plays a critical role in adding

commercial value,

Making the product or the event

more attractive and marketable.
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Trademark and Branding, and Sports

 Enable businesses to build up their 

reputation and stand apart from 

competitors,

 Are powerful and indispensable 

marketing tools,

 Strategic use trademarks in sport 

industry open up significant 

commercial opportunities to generate 

income through sport sponsorship, 

licensing, merchandising.
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Trademark and Branding, and Sports

 Famous sport personalities leverage 

their personal brands through their 

sporting success to generate 

significant revenue,

Companies often pay millions of 

dollars for sports (and other) high-

profile personalities to endorse their 

products,

 Some develop product bearing the

athlete’s name.
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Trademark and Branding, and Sports
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Copyright and Broadcasting

 Sport organizations depend on 

broadcasters to broadcast their sport 

events and engage fans worldwide,

 Media companies pay huge amount of 

money for the exclusive right to 

broadcast top sports events live,

 The sale of broadcasting and media 

rights is the largest source of revenue for 

most sports organizations.

 Copyright and related rights is the 

safeguard mechanism to protect the right 

owners from any violation and 

unauthorized use these broadcast rights. 
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The Main Players in the Field

Organizers of sports events,

 Sports federations,

 Athletes, teams and their trainers,

Manufacturers of sports equipment,

 Broadcasters and other media 

platforms,

Corporate sponsors,

 Sports fans.
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ទិវាកម្មសទិធបិញ្ញា

IP Day in Cambodia

ភ្នំពេញ,ថ្ងៃទី  ២៦ ខែ  ពម្សា ឆ្ន ំ ២០១៩



កម្មសិទធបិញ្ញា  នងិ កឡីា
ពោយ

ខង៉ែត វិបុល

អគ្គនាយករង ឧសាហកម្ម

ទទួលបនទុកការងារកម្មសិទធិឧសាហកម្ម

ក្កសួងឧសាហកម្ម និងសិបបកម្ម



មាតិកា
I. អតថន័យថ្នកម្មសិទិធបញ្ញា

1. កម្មសិទធិបញ្ញា

2. ម្ូលោា នថ្នការបពងកើតច្បាប់កម្មសិទធបិញ្ញា

II. ទំហំកម្មសិទធិបញ្ញា
1. ក្បពភ្ទថ្នកម្មសិទធិបញ្ញា

III. ការក្គ្ប់ក្គ្ងកម្មសិទិធបញ្ញា ពៅកម្ពុជា
1. ក្កសួងពាណិជ្ជកម្ម

2. ក្កសួងឧសាហកម្ម

3. ក្កសួងវបបធម៏្ និង វិចិ្បក្តសិលបៈ



IV. ក្កបែណឌ ក្កសួងឧសាហកម្ម និងសិបបកម្ម
1. រច្បនាសម្័ពនធក្គ្ប់ក្គ្ង

2. ទំហំការងារអនុវតត

3. ម្ូលោា នច្បាប់សក្មាប់កិច្បចការពារកម្មសិទធិបញ្ញា

V. តថ្ម្ៃថ្នកិច្បចការពារកម្មសិទិធបញ្ញា សក្មាប់ការក្សាវក្ជាវ និង អភ្ិវឌ្ឍ
1. ក្បពោជ្ន៏ពធវើឲ្យរីកលូតលាស់អាជ្ីវកម្មតាម្រយៈតថ្ម្ៃកម្មបញ្ញា  (Business Development by Value of 

IP) 

2. ជ្ក្មុ្ញការរីកច្បពក្ម្ើនខននកបពច្បចកវិជាជ , េក្ងីកនលិតកម្ម និងឧសាហកម្ម





I. អតថន័យថ្នកម្មសិទិធបញ្ញា

1. កម្មសិទធិបញ្ញា
កម្មសិទិធបញ្ញា តាម្ន័យទូលាយ គ្ឺជាសិទធិក្សបច្បាប់ខែលទទួលបានេីលទធនលថ្នសកម្មភាេបញ្ញា ពៅកនុងវិស័យឧសាហកម្ម វិស័យវិទាសាក្សតអកសរសាក្សត និង

វិស័យសិលបៈ។

2. ម្ូលោា នថ្នការបពងកើតច្បាប់កម្មសិទធិបញ្ញា

➢ នតល់សិទធិខាង សីលធម្៍ និងសិទធិខាង ពសែាកិច្បច ែល់អនកបពងកើត កនុងការបពងកើត សាន ថ្ែរបស់ពគ្ និងសិទធិនសេវនាយសាន ថ្ែាំំងពនា ែល់សាារណៈ។

➢ ជ្ំរុញពោលនពោបាយរបស់រាជ្រោា ភ្ិបាលកនុងការបពងកើតតកតកម្ម ឬក្បឌ្ិតព ើងនសេវនាយយ និងអនុវតតលទធភាេ និងពលើកទឹកច្បិតតពាណិជ្ជកម្មពសាម  ក្តង់ខែលជាការរួម្ច្បំខណកពែើម្បីអភ្វិឌ្ឍពសែាកិច្បច

និងសងគម្។



II. ទំហកំម្មសិទធិបញ្ញា
1. ក្បពភ្ទថ្នកម្មសិទធបិញ្ញា

▪ កម្មសិទធិឧសាហកម្ម : 

❖ ក្បកាសនីយបក្តតកកកម្ម, វិញ្ញា បតតបក្តម្៉ែូខែលមានអតថក្បពោជ្ន៏ ( Patent, Utility model certificate 

= Petty Patent) 

❖ គ្ំនូរឧសាហកម្ម ( Industrial design ) 

❖ គ្ំនូសបងាា ញថ្នពសៀគ្វីបក្ងួម្( Layout Design of Integrated Circuits)

❖ សិទធិអនកបងាក ត់េូជ្ែំណំ ( Plant Breaders’Rights) 

❖ មា៉ែ ក (Mark)

❖ ការច្បងអុលបងាា ញភ្ូម្ិសាក្សតទំនិញ ( Geographical Indication / Appellation of 

Origin ) 

❖ ការសមាៃ ត់ពាណិជ្ជកម្ម ( Trade Secret) 

▪ សិទធិអនកនិេនធ/ សិទធិច្បម្ៃង ( Copy Rights)



III. ការក្គ្ប់ក្គ្ងកម្មសិទិធបញ្ញា ពៅកម្ពុជា
1. ក្កសួងពាណិជ្ជកម្ម

❖ មា៉ែ ក (Mark)

❖ ការច្បងអុលបងាា ញភ្ូម្ិសាក្សតទំនិញ ( Geographical Indication / Appellation of 

Origin ) 

❖ ការសមាៃ ត់ពាណិជ្ជកម្ម ( Trade Secret) 

2. ក្កសួងឧសាហកម្ម

❖ ក្បកាសនីយបក្តតកកកម្ម, វិញ្ញា បតតបក្តម្៉ែូខែលមានអតថក្បពោជ្ន៏ ( Patent, Utility model certificate 

= Petty Patent) 

❖ គ្ំនូរឧសាហកម្ម ( Industrial design ) 

❖ គ្ំនូសបងាា ញថ្នពសៀគ្វីបក្ងួម្( Layout Design of Integrated Circuits)

❖ សិទធិអនកបងាក ត់េូជ្ែំណំ ( Plant Breaders’Rights) 



ក្បកាសនីយបក្តតកកកម្ម, វិញ្ញា បតតបក្តម្៉ែូខែលមានអតថក្បពោជ្ន៏

( Patent, Utility model certificate = Petty Patent) 

▪ ការពារកម្មសិទិធពលើការថ្ច្បនក្បឌ្ិតនិង បពងកើតងមី ពលើក្គ្ប់បពច្បចកវិទា
▪ ការពាររយៈពេល២០ឆ្ន  ំ

2. ទំហំការងារអនុវតត



KMnUr]sSahkmµ (Industrial Designs)

kmµsiTi§]sSahkmµ

INDUSTRIAL PROPERTY

• ការពាររាងពៅង របស់នលិតនល
• ការពាររយៈ៥ឆ្ន +ំ៥ឆ្ន +ំ៥ឆ្ន =ំ ១៥ឆ្ន ំ



គ្ំនូសបងាា ញថ្នពសៀគ្វីបក្ងួម្

( Layout Design of Integrated Circuits)

• ការពារគ្ំនូសបងាា ញថ្នពសៀគ្វីបក្ងួម្ 
• រយៈពេល១០ឆ្ន ំ



ជ្ំរុញការថ្ច្បនក្បឌ្ិតនិង បពងកើតងមី

(Promotion of Innovation and ) creativity )  



IV. តថ្ម្ៃថ្នកិច្បចការពារកម្មសិទិធបញ្ញា សក្មាប់ការក្សាវក្ជាវ និង អភ្ិវឌ្ឍ
1. ក្បពោជ្ន៏ពធវើឲ្យរីកលូតលាស់អាជ្ីវកម្មតាម្រយៈតថ្ម្ៃកម្មបញ្ញា  (Business Development by Value of 

IP) 

• នលិតនលមានគ្ុណភាេ

• បពក្ញចៀសេីការលួយច្បម្ៃង ខកៃងបនៃំ

• ក្បកួតក្បខជ្ងក្សបច្បាប់



2. ជ្ក្មុ្ញការរីកច្បពក្ម្ើនខននកបពច្បចកវិជាជ , េក្ងីកនលិតកម្ម និងឧសាហកម្មកីឡា
• អភិ្វឌ្ឍនលិតនលងមី

• ពកើនព ើងនូវសកម្មភាេថ្ច្បនក្បឌិ្ត

• អភិ្វឌ្ឍការសិកាក្សាវក្ជាវ និងអភិ្វឌ្ឍ

• បពងកើននលិតកម្ម និងម្ូលោា ននលិតកម្ម

• បពងកើនការពនទរបពច្បចកវិទា



IV. ការេក្ងឹងកិច្បចការពារកម្មសិទធិឧសាហកម្ម
1. កិច្បចក្បតិបតតិការណ៏ពក្ៅក្បពទស

➢ អងគការកម្មសិទិធបញ្ញា េិភ្េពលាក

➢ អងគភាេកម្មសិទិធបញ្ញា បណត ក្បពទសអាសា៊ា ន

➢ អងគភាេកម្មសិទិធបញ្ញា សិងាបុរី

➢ អងគភាេក្បកាសបក្តតតកម្មជ្ប៉ែុន

➢ អងគភាេកម្មសិទិធបញ្ញា ច្បិន

➢ អងគភាេក្បកាសបក្តតកកកម្មអឺរ ុប

2. កំេុងបនតអនវុតតយុតតិសាក្សតជាតិកម្មសិទធិបញ្ញា  និងពោលនពោបាយអភិ្វឌ្ឍឧសាហកម្ម



Broadcasting Networks and 

Sports that promote sports                     

and investment

April 26, 2019

By: Mr. SIM SATTA
Director, Copyright and Related Rights department
Tel: +855 12 93 23 98
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❑ Law of Copyright has been adopted in 2003

➢ Sub-decree n.234 : controlling of movie industry november 08, 2016

➢ Sub-decree n.116: uniform and sign of movie industry controller July 25, 2005

➢ Prakas n.112: Collective Management Organization(CMO) July 05, 2016

➢ Announcement n.17 on Crack down all infringements on works no will on 

February 04, 2016

➢ Announcement n.17-45 on urgent to cease all movie uploading on Facebook 

or YouTube and movie communicating to public without the visa from ministry 

of culture and fine arts April 29, 2018 

❑ What is IPRs?

IPRs is wealth which created by human intellectual works and romance.

I. Introduction



Berne Rome TRIPS

Internet 
Treaty Beijing Marrakesh 

1886 1961 1994 1996 2012 2013

Member of International Treaties



▪ Broadcasting Organization consist of radio, television, 

and cable television station or Satellite. [Art.2 (n)]

▪ Broadcasting Organization have exclusive right to 

undertake or authorize the fixation of its broadcast, 

communication to the public, re-broadcasting, 

reproduction, distribution of first lease of the copy of 

its broadcast. (Art. 47)

II. Right of the Broadcasting Organization



❑ Statistic of Broadcasting Networks

❖ TV Station 21

❖ Cable TV Station 110

❖ TV and Radio Online 128

❖ Radio Satellite 121

❖ Newspaper and Magazine 812 (Online 12)

(Department of Audio Visual of MoI)

III. Current Status of Creative Industry of  

the Broadcasting Networks and Copyright Issues



https://globalsportmatters.com

(Photo by Justin Edmonds/Getty Images)

the NFL will collect $54.6 billion from TV contracts with FOX (runs from 2014-2022), CBS (2014-2022), 

NBC (2014-2022), ESPN (2014-2021) and DirecTV (2015-2022). and The NFL's national TV deal with 

ESPN is worth a total of 15.2 billion U.S. dollars from 2014 to 2021

1. National Football League (NFL)

https://globalsportmatters.com/
https://www.marketwatch.com/story/the-nfl-made-13-billion-last-season-see-how-it-stacks-up-against-other-leagues-2016-07-01


(Photo by Visions of America/UIG via Getty Images)

the Los Angeles Angels, collected more than $100 million ($118) in TV revenue in 

2016 and grossed a little more than $10 billion in 2017.    

2. Major League Baseball



Paul Pogba of Manchester United is one of the biggest stars in the global league.

(Photo by Matthew Peters/Man Utd via Getty Images)

3. English Premier League

The Premier League’s TV contract, agreed to in 2016, runs through the 2019 season and is 

worth £10.4 billion ($13.6 billion), which is distributed among the 20 member clubs. In that 

deal, £5.3 billion is for domestic TV rights. The rest is from overseas rights

https://globalsportmatters.com.

http://www.espn.com/soccer/english-premier-league/23/blog/post/2917119/how-premier-league-record-tv-deal-will-affect-english-football
https://globalsportmatters.com/


❑ The Potential of Sports Transmitted by Broadcasting 

Networks in Cambodia

❖ Football Match Live

❖ Khmer Traditional Boxing (Kun Khmer) 



❑ Copyright Issues

➢Understanding of copyright in Cambodia is limited

➢No Collective Management Organization

➢No IP Court 

➢Online Violation



IV. Future Perspectives 

❑ Update Law and Regulations concerning to the 

Broadcasting Organization

❑ Establish CMO of Broadcasting Organization (Art.56)

❑ Capacity Building and Public Awareness 



IV. Conclusion

➢មានស្នា ដៃ  (ផលិតផលវប្បធម៌) ទ ើប្អតតសញ្ញា ណវប្បធម៌
ជាតិត្តូវបានរទំលចក្ាុងត្ប្ទ ស និងអនតរជាតិ
National cultural identities have been highlighted in the   

country and in the international arena if Cambodia has 

a lot of Cultural Products.

➢ ក្មពុជាមានចាប់្សិ ិធអាក្និពនធទ ើយ ទយើងត្តូវតតប្ទងកើត
អងគភាពត្រប់្ត្រងសិ ិធរួម
Cambodia CR Law  was adopted in 2003, We must be          

Established the CMOs.



Thank You For Your Kind Attention!

អគុណនូវការយកចិត្តទុកដាក់កន ុងការស្តត ប់
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